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Professor Waller joined the Sam M. Walton College of Business in 1994. His research has
focused on replenishment and forecasting but his recent research focuses on strategic
global supply chain management. He is currently teaching Modeling Consumer Products
and Retail Supply Chain Management. Dr. Waller just returned from China after living
there with his family for a year and a half, running a Walton College program and
continuing his research in strategic global supply chain management.

Professor Waller’s opinion articles on global trade have appeared in Financial Times and
Wall Street Journal Asia. He is an inventor on a patent issued by the US Patent and
Trademark Office, which involves an automated process for aligning forecasting,
replenishment, and shelf layout. Waller is Systems Editor of Journal of Business Logistics,
the flagship academic journal of Council of Supply Chain Management Professions (CSCMP),
and Co-Editor of International Journal of Logistics Management.
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